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* Introductions
* An Experience Oriented Approach
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EXxperiences have always Mattered

America has fallen in love with the

new (“hincodd phone

In white, beige, pink, blue and turquoise — attractively priced

its fittlo | ith Qovelly ] it Dights |

Small size is one reason why the  Graceful styling lets you put the Lighted dial glows in the dark,
Princess is so popular. It fits Princess anywhere in your home  brightens for easy dialing when
where you didn’t have room for and be sure that its lovely lines {t the receiver. Order from
an extension before—ontable, and the color you choose will our Business Office or ask your
desk or kitchen counter. blend in beautifully. telephone man.
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A New Approach for Intel




How will we experience computing in 20207?

—What do people love about the devices,
services &platforms that are already in their
lives?

—What are the technologies that will make that
love even better?

—What are the technologies that might deliver
new (beloved) experiences?



Interactions & Experiences Research

= Comprehend & reinvent experiences people have with
technology

= Envision, design & enable the realization of computing
experiences that people will love

» Create the technologies that will bring new experiences to
life

Inspiring innovation with real life. Making experience real.



Discovering What People Love

Learn through Engagement Learn by Doing



Conceptualize & Validate & Integrate & Validate &
Design Iterate Build Iterate
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Experience Experience Technologies Product
Insights & Design Groups
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Exploring by building: No solutions in search for problems!
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Legal Disclaimer

INFORMATION IN THIS DOCUMENT IS PROVIDED IN CONNECTION WITH INTEL® PRODUCTS. NO LICENSE, EXPRESS
OR IMPLIED, BY ESTOPPEL OR OTHERWISE, TO ANY INTELLECTUAL PROPERTY RIGHTS IS GRANTED BY THIS
DOCUMENT. EXCEPT AS PROVIDED IN INTEL'S TERMS AND CONDITIONS OF SALE FOR SUCH PRODUCTS, INTEL
ASSUMES NO LIABILITY WHATSOEVER, AND INTEL DISCLAIMS ANY EXPRESS OR IMPLIED WARRANTY, RELATING
TO SALE AND/OR USE OF INTEL® PRODUCTS INCLUDING LIABILITY OR WARRANTIES RELATING TO FITNESS FOR A
PARTICULAR PURPOSE, MERCHANTABILITY, OR INFRINGEMENT OF ANY PATENT, COPYRIGHT OR OTHER
INTELLECTUAL PROPERTY RIGHT. INTEL PRODUCTS ARE NOT INTENDED FOR USE IN MEDICAL, LIFE SAVING, OR
LIFE SUSTAINING APPLICATIONS.

Intel may make changes to specifications and product descriptions at any time, without notice.

All products, dates, and figures specified are preliminary based on current expectations, and are subject to
change without notice.

Intel, processors, chipsets, and desktop boards may contain design defects or errors known as errata, which may
cause the product to deviate from published specifications. Current characterized errata are available on
request.

Any code names featured are used internally within Intel to identify products that are in development and not
yet publicly announced for release. Customers, licensees and other third parties are not authorized b¥ Intel to
use code names in advertising, promotion or marketing of any product or services and any such use of Intel’s
internal code names is at the sole risk of the user

Performance tests and ratings are measured using specific computer systems and/or components and reflect
the approximate performance of Intel products as measured by those tests. Any difference in system hardware
or software design or configuration may affect actual performance.

Intel, Intel Inside, Atom and the Intel logo are trademarks of Intel Corporation in the United States and other
countries.

*Other names and brands may be claimed as the property of others.
Copyright ° 2010 Intel Corporation.



