Intel® Teach Getting Started
License Agreement
IMPORTANT, READ CAREFULLY: Intel Corporation has developed the Intel® Teach Getting Started course, under which it offers curriculum designed to help teachers to use computers and technology productivity tools in classrooms.   This Intel® Teach License Agreement sets forth the terms and conditions under which Intel licenses Intel® Teach Getting Started materials to be localized, copied and distributed to teachers in Licensee’s schools.  This License Agreement is between Intel and your organization as Licensee.  The license cannot be transferred to another entity or individual.  Any entity or individual who would like to enter into a similar agreement with Intel should contact Intel directly.   

By clicking on the “I Accept” button on this email, the Licensee agrees as follows:

1.  Definitions.  All capitalized terms used in this License Agreement have the following meanings.

1.1  “License Agreement” means this document, as it may be amended from time to time.    

1.2
“Material“: means the inner and outer curriculum binder covers and the internal curriculum content of the component documents of: 

· Intel® Teach Getting Started; Master Teach Edition v.2.0

· Intel® Teach Getting Started Participant Teacher Edition v.2.0

· Intel® Education Help Guide, which will be provided in electronic form (i.e., CD/DVD).

1.3
“Intel Marks” means any trademark of Intel’s, including but not limited to, the Licensed Logo 

1.4
“Licensed Logo” means the Intel® logo with Education identity as described in Exhibit A.

1.5
“Licensee” means the organization that is represented by the authorized representative who      has accepted the terms of this License Agreement. 
2.  Permission to use the Material. Subject to Licensee’s full compliance with the terms of this License Agreement, Intel grants to Licensee a non-exclusive, non-transferable, royalty-free, revocable license under Intel’s copyright to localize, reprint or reproduce the Materials defined in Section 1.2 and to distribute the Material to teachers within the Licensee’s schools to be used, but not altered in any way, by the teachers for their training in the manner(s) specified in this paragraph. 
2.1
The Licensee shall not in any way modify, alter or translate the Material except as described in subsection 2.1.a below.  Intel shall have the right to review and inspect the Material. If requested by Intel, Licensee will make reasonable efforts to include updates or changes to the Material.
a)   Licensee shall facilitate learning by localizing the Material where necessary to ensure proper comprehension by teachers in the country and or region where the program is being implemented.  Prior to any localization of Material or distribution of any localized Material, Licensee shall notify Intel of their intention to localize and such localized Material shall be subject to review and confirmation by Intel to ensure compliance with this License Agreement, such confirmation not to be unreasonably denied.
b)   Licensee must give Intel proper credit as follows on the Intel Teach Getting Started Master  Teacher Edition v.2.0:
1)  Intel® Education logo and identity on the front cover
2)  “Copyright © 2007 Intel Corporation. All rights reserved” on the first inside page
c)
Licensee must give Intel proper credit as follows on the Intel Teach Getting Started


Participant Teacher Edition v.2.0:

1)  Intel® Education logo and identity on the front cover
2)  “Copyright © 2007 Intel Corporation. All rights reserved” on the first inside page.
d)
Licensee must give Intel proper credit as follows on the CD/DVD cover and label of the Intel® Education Help Guide.

1)   Copyright © 2008 Intel Corporation. All rights reserved” on the CD cover.
2)   The Intel® Education logo and identity on the front CD/DVD cover.

e)
Intel retains all intellectual property rights in the Material.

f)
Intel reserves all rights to the Material not expressly granted herein, including the right to grant third parties the right to copy or use the Materials.

3. Trademark License Grant.  Subject to Licensee’s full compliance with the terms of this License Agreement, Intel grants to Licensee a non-exclusive, non-transferable, royalty-free, revocable license to use the Licensed Logo solely on the printed version of the Materials as described in Section 2 above. This license grant does not include the right to use the Intel Marks on any other promotional material promoting the curriculum such as print advertising, its external website, website advertising and printed marketing documents (such as written flyers or written brochures) or promotional items such as mugs, pens, pencils, mouse pads, cups, toys or t-shirts. This license grant applies only to the Licensed Logo and does not extend to any other trademark used or registered by Intel.  

4. Proper Usage of the Trademark. 
4.1 Licensee agrees to comply with the logo usage guidelines set forth in this Section 4  and in Exhibit B, which upon reasonable written notice, may be amended from time to time at Intel’s sole discretion 

4.2  Licensee will not alter the Licensed Logo in any way and shall reproduce the Licensed Logo solely from the PDF and/or Quark Xpress Files that will be provided to the Licensee.

4.3  Licensee further agrees to not use the Licensed Logo in any manner that creates confusion as to the source, sponsorship, or association of the Licensee with Intel or that in any way indicates to the public that Licensee is a division or affiliate of Intel or otherwise related to Intel.

4.4  Licensee must use the Licensed Logo with the ® and ( symbols as set forth in the Exhibit A and will identify the Licensed Mark as a trademark of Intel Corporation with each use by using the following legend on the inside cover of the Material and on the first page of the Material:

“Intel® and the Intel® Logo are trademarks or registered trademarks of Intel Corporation or its subsidiaries in the United States and other countries.”

4.5  Licensee will only display the Licensed Logo in a positive manner.  Licensee will not use the Licensed Logo in any way to disparage Intel, Intel’s products or services, or in any manner which would diminish or otherwise damage Intel’s goodwill, including, but not limited to, uses which could be deemed to be obscene, pornographic, excessively violent, or otherwise in poor taste or unlawful, or which purpose to encourage unlawful activities.

5. Term and Termination:

This License Agreement shall commence on the day Licensee accepts this License Agreement and shall continue in full force and effect for 12 months thereafter. This License Agreement may be renewed annually subject to agreement by both parties.  Intel may terminate this License Agreement at any time if Licensee breaches any of its terms and conditions. 
6.  DISCLAIMER BY INTEL.  INTEL MAKES NO REPRESENTATIONS OR WARRANTIES OF ANY KIND RESPECTING THE LICENSED LOGO, WHETHER EXPRESS OR IMPLIED, INCLUDING ANY IMPLIED WARRANTIES OF NONINFRINGMENT OR OF THE VALIDITY OF INTEL’S RIGHTS IN THE LICENSED LOGO IN ANY COUNTRY AND HEREBY EXPRESSLY DISCLAIMS ANY AND ALL WARRANTIES THAT MIGHT OTHERWISE BE IMPLIED BY APPLICABLE LAW.  INTEL MAKES NO REPRESENTATION OR WARRANTIES REGARDING THE MATERIAL OR THIRD PARTY RIGHTS WHICH MAY BE NECESSARY TO EXERCISE THE PERMISSION GRANTED TO THE MATERIAL HEREIN.
7.  General Terms
7.1  Relationship Between the Parties.  No agency, partnership, joint venture, franchise, or employment relationship is created between Intel and Licensee as a result of this License Agreement.  Neither party is authorized to create any obligation, express or implied, on behalf of the other party.

7.2  LIMITATION OF LIABILITY:
7.2.1  Nothing in this License Agreement shall operate to exclude or limit either party’s liability for: death or personal injury caused by its negligence; fraud; or any other liability which cannot be excluded or limited under applicable law.
7.2.2  With the exception of Section 7.2.1 NEITHER PARTY SHALL BE LIABLE TO THE OTHER FOR SPECIAL, INCIDENTAL, OR CONSEQUENTIAL DAMAGES, EVEN IF SUCH PARTY HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

7.3  Assignment:  The rights granted to Licensee hereunder are personal, and Licensee may not assign this License Agreement or any right or obligation hereunder, whether in conjunction with a change in ownership, merger, acquisition, the sale or transfer of all, or substantially all or any part of Licensee’s business or assets or otherwise, either voluntarily, by operation of law, or otherwise, without the prior written consent of Intel, which Intel may give or withhold in its sole discretion.  

7.4  Choice of Law:  This License Agreement shall be governed by and construed in accordance with the laws of __(country)___ without regard to or application of choice of law rules or principles.

7.5  Severability:  If any provision of this License Agreement is determined by a court of competent jurisdiction to be invalid, illegal or unenforceable, such determination shall not affect the validity of the remaining provisions unless Intel determines in its discretion that the court’s determination causes this License Agreement to fail in any of its essential purposes.

7.6  Entire Agreement:  This License Agreement constitutes the entire agreement between the parties concerning the subject matter hereof and superseded all proposals, oral or written, all negotiations, conversation, and/or discussions between the parties relating to this License Agreement. This License Agreement may not be modified except in writing signed by authorized representatives of both parties.

ACKNOWLEDGEMENT: BY ACCEPTING THIS LICENSE AGREEMENT, YOU ACKNOWLEDGE THAT YOU HAVE READ THIS LICENSE AGREEMENT, UNDERSTAND IT, AND AGREE TO BE BOUND BY ITS TERMS AND CONDITIONS. YOU ALSO REPRESENT THAT YOU HAVE THE SUFFICIENT PERMISSIONS, CAPACITY, CONSENTS AND AUTHORITY TO ENTER INTO THIS LICENSE AGREEMENT ON BEHALF OF YOUR AGENCY OR ORGANIZATION. 
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EXHIBIT B

Guidelines regarding use of Intel logo and identity
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Applying the Intel® Education Identifier.


The Intel® Brand Strategy
Intel is a market-driving platform company. 


• Build a strong, distinctively positioned master brand


• Tell the world there's a new multi-dimensional Intel


• Establish a stronger emotional connection with 
our audience


Intel Corporate Brand Identity Framework 
Brand Constants


• The Intel® Logo


• Intel Typography


• Intel Color Palette


• Intel Brand Personality in Voice and Photography


This Quick Reference Guide has been developed to provide you with basic Intel® Education identifier
usage, and to help guide you in the development of Intel Education high-profile marketing and 
communications materials.


As with all communications from Intel, start with the Intel Brand Foundation. This strategy and 
identity framework is the basis from which all Intel direct communications should be built.


We have developed the Intel Education identifier because of our commitment to education. We have
a compelling, world-class story to tell beyond the CPU. Through the consistent use of the new Intel
Education identifier, we can help build a stronger brand, create an emotional connection with our
audience, and receive recognition for our efforts.


 







Direct Communications:
The Intel® Education Identifier
The Intel Education identifier with corporate tagline should be used on all 
Intel Education direct communications.


Tips


• The Intel Education identifier and corporate tagline is ONLY for Intel Education direct 
communications; it may not be used in co-marketing, co-branding, or sponsorships 


• The corporate tagline should not be used in any third-party communications


• Minimum size is the smallest that the identifier can appear; it does not mean that is 
the recommended size for all communications 


• Always use the correct clear space 


• Be sure the identifier is legible out of background (white identifier reversed out of Intel®
Blue, Intel Blue on white, Intel Blue or white reversed out of full-bleed photography)


• Never alter logos, badges, or identifiers in any way


• Do not create your own logo, badge, or identifier for any product, program, 
business unit, team, or event.


• Do not use logos or identifiers in a sentence


• Use only logos, identifiers, and badges downloaded from a trusted source


Intel Education Identifier with  Intel Education Identifier without 
CorporateTagline Corporate Tagline     


Clear space Clear space


Minimum size: 1.65” or 4.20 cm wide Minimum size: 1.5” or 3.81 cm wide
Minimum on-screen size: 102 pixels wide Minimum on-screen size: 100 pixels wide


Intel Color Palette


The primary Intel color palette is Intel Blue, black, and white.


Tips


• Color is achieved through photography


• Intel Blue color swatches can be ordered through Hibbert. Order #253978-001


Black 
CMYK: 60/60/0/100
RGB: 0/0/0
RGB HEX: 000000


White 
CMYK: 0/0/0/0
RGB: 255/255/255
RGB HEX: FFFFFF


Intel Blue
CMYK: 100/40/0/0
RGB: 8/96/168
RGB HEX: 0860A8







Intel Typography: Neo Sans Intel


It is a precise, bold, and modern face that represents a fusion of humanity and technology. 


Tips


• Use Neo Sans Intel for all direct communications


• Default to Verdana if Neo Sans Intel is not available


Neo Sans Intel is used on all Intel communications and is proprietary to Intel. 
Family includes: Light, Light Italic, Regular, Regular Italic, Medium, and Medium Italic.


ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 123567890$%@.,?!:;=+
Verdana is used on screen: e-mail, Web, Microsoft PowerPoint*, etc.


Family includes: Regular, Regular Italic, Bold, and Bold Italic.


Intel Voice


The Intel Brand Voice brings our brand to life in the written and spoken word. Voice is 
the language and tone we use to differentiate our brand personality and to make our 
messages resonate for each customer. Messaging is what we say; Voice is how we say it. 
If you are developing content, always start with approved Intel Messaging. Then utilize 
Intel Brand Voice.


Tips


• Check all content against the Intel Corporate Writing Style Guide 


• Always use the Intel Brand Voice in the written and spoken word


Intel Photography


The Intel Photography Style allows for two types of photography: environmental and 
people. Each makes a strong impression for the brand by supporting the Intel personality. 


Tips


• Use full-color photography, not duotones


• Real people, real environments, photography should not appear staged or model-perfect


• Images rich in color and texture, with softness and approachability


• Full-bleed imagery whenever possible


• Graphically simple, bold, and thought provoking


• Be sensitive to diversity including gender, ethnicity, and age


• Do not use illustrations, clip art, or cartoons


Intel Identity Framework


The new identity system promotes the Intel logo and corporate tagline by placing it in a
prominent position in the top right corner of most communications materials. All other brand
identity elements are incorporated into a simple grid system that provides flexibility for layout
and design, while achieving global consistency and presenting a unified appearance. Many of
our communications materials are now landscape (horizontally oriented). Detailed templates
have been developed for advertisements, direct mail, events, print collateral, and more, in both
U.S. and ISO formats.


Intel Education will leverage the existing templates that have been created for Intel. In 
utilizing these templates for our communications, simply replace the Intel logo and corporate
tagline with the Intel Education identifier and corporate tagline (size and position should not
change). To download the templates, go to brand.intel.com. Please note that you will need 
a unique username and password, and you will need to have been trained in the new visual
style in order to access this site.


Tips


• The new visual style and identity framework is based on full-bleed photography, 
new font style, and new logo and placement, with a white or Intel Blue background if 
full-bleed photography is not used


• Horizontal orientation of communications is preferred


• Preferred placement for the Intel Education identifier with corporate tagline is the upper 
right corner; lower right corner is the secondary position


• For all standard communications, use templates from brand.intel.com


Title Goes Here Neo Sans Intel 
32/38 Flush Right


Title Goes Here Neo Sans Intel 
32/38 Flush Right







Intel Programs


For any programs that fall under the Intel Education umbrella, please follow the Intel
Corporate Brand Identity Guidelines. Please note that text treatments for program names are
not allowed. Program names should be highlighted in text only, using the approved Intel fonts.


Special Note: For Intel events with government participation, Intel will allow the use of the
government logo in the Intel branded communication. Please note that the government logo
should take a secondary position to the Intel Education identifier. The preferred position is
locked up to the title or headline of the piece.


Intel® Teach to the Future
Inspiring innovation in 
teaching and learning.


Gov’t
Logo


Intel® Teach to the Future
Inspiring innovation in 
teaching and learning.


Intel® Teach to the Future


Inspiring innovation
in teaching and learning.


Indirect Communications:
Co-Marketing, Co-Branding and Sponsorships


Indirect communications are not required to use the Intel Corporate Brand Identity system.
Please work with your CBID manager for the proper approvals in developing and implementing
these assignments. Use the Intel Education identifier without corporate tagline for 
all implementations.







Co-Branded Programs


In certain instances, the Intel masterbrand may be locked up with initiatives, programs 
or longer term sponsorships that are owned by other companies. This is on a case-by-case 
basis only. All co-branding must be approved by the corporate education marketing team.


Reminder: In the case of Intel ISEF local fairs should not brand themselves as Intel ISEF. 
They are always "an Intel ISEF affiliated fair." The only instance when the Intel ISEF badge
may appear on material used at a local fair is on a poster, brochure, or Web site that clearly
states "[local fair name] is an Intel ISEF affiliated fair."


Some Things to Remember


Always properly trademark your communications


• The new tagline Intel. Leap ahead™ may not be used without the Intel logo or Intel name 
in type preceding it


• The tagline must always be trademarked on every occurrence, not just at the first mention


Copyright © 2006 Intel Corporation. All rights reserved. Intel, the Intel logo, Intel. Leap ahead., and the Intel. Leap ahead. logo are trademarks or registered trademarks of Intel Corporation or its subsidiaries in the United States and other


countries.*Other names and brands may be claimed as the property of others. 0106/KEL/LAI/PDF


Important Links


• The Corporate Brand Web site has more information on Intel brand strategy, identity, and 
messaging. brand.intel.com


• Trademarks and Brands researches new asset development and monitors anyone misusing
our trademarked images and names. legal.intel.com/tmb


• Intel Legal keeps Intel and Intel brands legally protected. They review content and messagin
to be sure we are not making claims that we cannot substantiate. legal.intel.com


Download at Intel Education Sharepoint


To download the Intel Education identity with corporate tagline and the Intel Education 
identifier without corporate tagline, please go to:


http://teamsites.fm.ith.intel.com/sites/MktgAssets/Intel%2030%20Logos/Forms/
AllItems.aspx


Questions?


For questions regarding this guide, or other Intel Education identifier use, please contact:


Kimberly Liss


Intel Education Marketing Manager
kimberly.e.liss@intel.com






